
In a stinky 
restroom, it’s a 

reflection of 
you that 

customers see.

Smell has such a primal impact, it actually 
transforms perception.

Restroom odor may be a bigger deal than you know. 
Behind dirty toilet seats, the number two restroom 
complaint is odor. 

Stats around stink

Going on 
the Offensive 
with Odor

90% of people consider bad odor a source of 
dissatisfaction when it comes to public restrooms*

57% won’t return to a business
if the restroom smells bad**

65% of people will tell someone if a business’s 
restroom smells bad**

71% of people prefer a pleasant scent to no scent at all**

It’s lunchtime and someone 

always brings chili.

Everyone who ever went 

into your restroom used it. 

Some of them go #2. 

Just sayin’.

Morning coffee usually does 

two things for people. One 

of them is wake them up.

Because some people 

think high impact refers 

to the work they do in 

the restroom.

If there is a coat hook or 

a shelf in the stall, isn’t it 

inviting people to stay 

a while? 
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Top 5 ReasonsDiffusing the Situation 
Overcome the stink. Be bowled

over by the benefits.

• Neutralize odor inside the stall and on the wall

• 30 days of sustained freshness

• Six clean, fresh fragrances 

• VOC compliant; no liquids or sprays are used***

That’s Freshness at Work
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* U.S. online survey by BuzzBack on behalf of Georgia-Pacific in June 2013 among 
909 buyer and user respondents ages 18+

** U.S. online  survey by Harris Poll on behalf of Georgia-Pacific in March 2016 among 
2,007 U.S. adults ages 18+

*** Air care products are compliant for VOC (volatile organic compound) content with 
applicable federal and state regulations.


